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2026 Global Smart Glasses Industry Summit - Shenzhen - 27 October 2026

From Devices to Lasting
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AI+AR Smart Glasses Opportunities in the Middle East and North Africa Market ll‘--q_._.
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Founder, Metalife Metaverse | CEO, Albawaba Almotakamela (UAE)
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Who We Are ' LIFE
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Metalife Metaverse

A project of Albawaba Almotakamela - Abu Dhabi, UAE
FAIEXEE Albawaba Almotakamela ATBFETINE

Immersive experiences - Al & XR applications - Arabic digital

content
JUERALE - Al 5 XRMA - FHRIBHRFEAS

Projects in Egypt, the UAE & Saudi Arabia
B3R K. PalBXE AN 745 SEAEIN B

Education - Tourism - Heritage - Events
HE - NIk - XWWEF~ - 2E

Founder: 20+ years in innovation, technology & training
BIEE A 20 RECIF. RARSHIE

Media Cd\?épﬁgué llod 0y gl n@li \)mlﬁ
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Members: IEEE - ACM - AAAI - Metaverse Standards Forum
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Why We Are Here
e MY LGITIE:
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Immersive & interactive

Arabic content
U ESIMAMREBEAR

(] (] 03
We are not here just to buy devices. ﬁ
We are here to build markets together. .
RINFRBRRMEE, ERRSEHEFED. Local maintenance &
technical support
AP SRR LS
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Training & qualified
operators
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Implementation with

institutions
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The Market Through Our Study: Global & China ML
MEATBHRRE: 2HSHE

IDC forecast - worldwide shipments, million units o)
IDC 7l - 2HHKE (BHA) >80 /O

#2026 2030 of smart-glasses suppliers are Chinese
27.3 EeefRRMN BT 80% KEH

12.2

10.4

- $376 = $229

Al-glasses average selling price, 2026 — 2030
Al BRERFIIEN (2026->2030)

Display-less glasses Display AR glasses MR headsets
TEREREE B3 AR RS MR k&

Sources: IDC, "Smart Glasses Surge" (2026, forecast) - Bank of America Securities (Jan 2026)
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The Market Through Our Study: Egypt & the Gulf LIFE
MR HARE: BRE5ES

United Arab Emirates [aE%eE4 Saudi Arabia V45T HI{H
Large-scale applications, talent & local content Regional business hub, partnerships & expansion Institutional projects, tourism & immersive experiences
MR . AT S5ERMAR Xl SESHER MAEmE. MikSinEIiEsE

domestic & inbound tourists in

people - median age 24.5 (o) internet penetration
Ak {33 99 ot T S22 2025 - target 150M by 2030
. A 3% oy U 23 .
117M AD - Fhep(iE 245 % % BRI E Re 123M 2025 EENSNEKE

mobile connections vs.

18.8M sz, 202%  popiar 29.3M ooz

BrnEEES AOZL

Market priorities: (1) Egypt & UAE (2) Saudi Arabia & GCC (3) Morocco & North Africa mmMmEkiR: OBRSREE @ DRSS 3 EZaIkItiE
Sources: DataReportal 2025/2026 - MCIT Egypt via Ahram Online 2026 - Saudi Ministry of Tourism via Argaam - OECD Tourism Trends 2026
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A Lesson | Lived: Tablets in Education 8

BERN—E: HEFIRERK
2012 - Egypt %MK 2015 - Kuwait RIS 2018 - Egypt &K%

O O O
10,000 ~US$100M 1.5M+

tablets — pilot spent tablets in 2026 alone - since 2018
1HAaIRA Y1{Z2ETEN ¥ 2026 ZFEEM#E 150 A& - H 2018 Fitc

V Service network - still running in 2026
RIELE mMBELLE HIEREARSZ WL - 2026 FNHIEETT

Key Challenges and Lessons Learned FEHkik5250 A good device is not enough. The
No technical support - No spare parts - No Arabic content - No user training - Batteries could not last ecosystem decides success.

a school day . . “hy
FEAS - B - ETLEENS - TRSEI - SHSRTE— RE by et Rl

Sources: Amwal Al Ghad (2012) & speaker’s experience - PAAET study, Kuwait - Ahram Online (2018) - Egypt Ministry of Education via Youm7 & Almawqg3 (2020, 2026)
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Glasses vs. Smartphone: Understanding the User
RESFH: ERAFS
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Why users will wear them
P A e &

. Hands-free 2R F
. In context [EiE L
. In the moment ENES

. Arabic Al in your ear [IHi{HiE Al BhF
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What still stops them
BFERFERR
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Battery & summer heat 4558
Comfort & style £FiE55M0
Privacy (cameras) [2fh (iBfk)
Price vs. smartphone &Itk

Arabic language [afi{HiE



Beyond Hardware: Building the Service Ecosystem Together LN

EREECE . EFMERSES

[n N

Immersive Arabic content Trained operators Maintenance & spare Approvals: NTRA - TDRA - A local partner
JLRIARAEBAR ZligEAR parts CST SN fE
HirS5EMN IZFINIE

Our experience in real-world applications F{17E 5L PR R pY425E

Public events
/NI

RS YR
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Where to Start: Entering Egypt & the Gulf RS
MEBEFA: HNET 5

2 Local partner 4 Institutional sales
AR A MIDtHE

The 90-day joint pilot: start small - prove the value - scale together 90 XEf&ifs: SRS - IBEMNE - EEHRE

Days 1-14 Days 15-28 Days 29-56 Days 57-77 Days 78-90
Partner & use case Technical evaluation Application adaptation Customer demonstration Review & next steps
WEKRHSHR RATAL N FRiERC mHIEE RS WMEE5T—%

Four partnership models - non-exclusive in principle Of&EER - RN _EJEIRER

App||cah9£| 2( content Joif insﬁtuﬁonal project C Eleagr::;:ill:lplzfar:illahon & D :;:iil;?:esc; :l;cp(l:;yment &
NASHA & BAFRHATE RS 5 E g — At B 55 EHRS
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Let's Build Together
RS

From devices to markets, together.
MigEFEIH, BFHETT.

Bring your technology. Let's create real-world opportunities in the Middle East and

North Africa. _ .
EHFBA, RITHEIERRRLAECIE HER L, SRt T

Q MetalLife booth 16A121 - 27-29 October
MetaLife EEf 16A121- 10 B 27 BZ 29 B

In China until 6 Nov - meetings & factory visits
FEENMNAG6H - IRHEKEI &W

info@metalife-metaverse.com
AN TIEHREESE

| @

A THEHRIITH

Slides - Meetings - WeChat
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